Good vibes
only.

NYLO Providence Warwick Hotel

Tapestry Collection by Hilton™ is a group
of upscale independent hotels, each
offering its own unique style and an
authentic sense of connection to the
city it’s in. True originals are welcome
with their independent style and
personal service. Hotels can be
themselves and weave their own story.

The Graham Hotel Washington DC

Best of both worlds.
Something Original.
Uniqueness can be reflected in décor, food,
personality, and local events. Culture and
amenities may differ, but all have something
unique and original.

Association with Hilton.
Brand affiliation can have a halo effect on
consumer expectations. Guests gain a
sense of security from reliability that a
major hotel brand provides.
Hotel Ballast Wilmington
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Tailwater Lodge Altmar

NYLO Dallas Plano Hotel

The Sound Hotel Seattle Belltown
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Tapestry Collection, at 2 years old,
ended 2018 with 18 open hotels and
has an continued, incredible projected
growth story.

Owners gain access to the Hilton Engine

The Bernic New York City

82+ Million
Honors Members

Portfolio &
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Reservations &
Customer Care

The Troubadour Hotel New Orleans

The best of both worlds for an upscale hotel stay.
Tapestry Collection by HiltonTM is a group of vibrant upscale hotels
Each offers unique style, vibrant personality and an authentic
connection to their city. All are tied together by the reliability that
comes with the Hilton name and the award-winning Hilton Honors
program.

Property Spotlights
• Hotel Skyler Syracuse (NY): An eclectic, 58-room University Hill
hotel built in 1922 to house the Temple Adath Yeshurun congregation.
The eco-friendly hotel was also the city’s first to achieve LEED Platinum
certification from the U.S. Green Building Council.
• The Founders Inn & Spa (VA): Blending Old World beauty with Colonial
era charm, the 240 guest room hotel sits on 26 landscaped acres
centrally located in Virginia Beach and boasts 25,000sqft of meeting
space.
• The Graham Georgetown (DC): Situated in the heart of one of
D.C.’s most affluent and historic areas, guests can explore numerous
independent shops and restaurants.

The Troubadour Hotel New Orleans

Upcoming Hotels

• Black Fox Lodge Pigeon Forge (TN): Settled in the mountains, the
hotel boasts amenities such as river views, fire pits, and an outdoor pool
• The Bernic (NYC): Offering a modern experience for guests in the heart
of Midtown East, this hotel is located a few short blocks from Grand
Central Station and Rockefeller Center, among other landmarks.

Tapestry Collection will welcome the following hotels in 2018 and 2019: Hotel Don Fernando de Taos (NM), The Rose Hotel Chicago (IL), The Sound
Hotel Seattle Belltown (WA), The Inn at Saratoga (CA) and The Printing House Indianapolis (IN)

Vibrant and Original

More Information

A “tapestry” is a unique, woven piece of art, making it the ideal
name for our hotel collection that is dedicated to being different.
Each hotel is an original property with its own unique style that
enables travelers to weave their own individual story.

Online Newsroom: newsroom.hilton.com/tapestry
Development Opportunities: hilton.com/development
For Reservations: tapestrycollection.com
Connect with Tapestry Collection by Hilton on social media:
@TapestryCollection

YSA Partnership
Tapestry Collection by Hilton and Youth Service America are
partnering to activate youth through Tapestry Collection Spark
the Arts Grant Program, turning artistic ideas into projects that will
positively impact their communities.

Supported by Hilton
With Tapestry Collection hotels, Hilton takes the guesswork out of
shopping for and booking a unique hotel, while also enjoying the
benefits earned from the award-winning Hilton Honors loyalty
program.

@TapestryCollection
@TapestryHilton
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